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The past year has made it clear that the actions of humans have far-

reaching consequences on the entire planet. Hence, the theme chosen 

for this year’s World Environment Day commemoration — ‘Ecosystem 

Restoration’ — is an apt one, where people are being encouraged to do 

everything in their power to restore the ecosystem. A practical way of 

doing this is by adopting sustainable design practices in the construction 

of personal spaces. Certain architectural firms are leading the way by 

making sustainability their mantra, and being conscious of the methods 

and materials used.

For centuries, humans have harmed the ecological balance of natural 

landscapes through the largescale expansion of cities and industrial cen-

tres. Now it has become necessary to override the impact of this expan-

sion by making smarter choices. Amit Khanna, Founder and Principal 

Designer of the architectural design firm, AKDA explains, “our cities 

should be dense with efficient mobility solutions and our industrial cen-

tres need to process their waste - whether its air pollution, effluent or solid 

discharge. Significant areas of the landscape need to be left untouched 

and preserved to conserve the natural environment for other species.”

It has also become necessary to use innovative materials to ensure a low 

carbon future. Mitu Mathur, Director of GPM Architects & Planners, 

asserts that sustainability can be achieved through the introduction of 

greenery in buildings and the promotion of less polluting technologies 

for construction. She believes in focusing on alternative energy generat-

ing materials like rainwater harvesting and solar power generation to 

ensure sustainability.

This makes it essential to be aware of local climatic and geographical 

conditions, and work around them. Anand Sharma, Founder & Partner, 

Design Forum International says, “architects and designers must be con-

scious of local conditions and use them well — take as little as possible 

from sources that are finite and maximise the use of sources that are 

infinite such as the sun and wind.”

Sustainability is as much about the process as it is about the end prod-

uct. Hence, sustainable practices need to be incorporated through the 

entire lifecycle of a building — from its initial design and construction, use 

and maintenance, to its demolition and the reuse of its building materials. 

Rahul Kadri, Partner & Principal Architect at IMK Architects explains 

that this entails strategically placing the building on the selected site in 

a way that integrates it with the local ecosystem instead of disrupting 

natural processes like the flow of water and the growth and sustenance 

of plants and trees. Then one must aim to maximise natural light and ven-

tilation in the interiors and choose natural and locally available materials 

which have lower embodied energy and carbon over materials that have 

to be transported from afar.

‘Net-zero energy’ buildings, where the total amount of energy used by 

the building on an annual basis is roughly equal to the amount of renew-

able energy created on or around the site, is the new buzzword when 

one talks of sustainability. Pioneered by Zero Energy Design Lab (ZED 

Lab), it aims to minimise energy consumption by adopting passive design 

strategies such as optimal building form, materials with high thermal 

mass, etc., along with active design strategies i.e. the use of renewable 

energy systems such as solar panels. While passive tools minimise energy 

consumption, active tools aid in producing renewables. However, Sachin 

Rastogi, Founding Partner and Principal Architect of the firm cautions 

that net-zero can only truly be successful and appeal to the masses if it 

is made affordable. He believes that ‘near net-zero’ does not need to be 

expensive to construct and run.

Meena Murthy Kakkar, Design Head and Partner at Envisage Architec-

tural firm also believes in making sustainable practices affordable. She 

advocates mandating certain principles so that more people can imple-

ment these solutions, bring the costs down and make the practice and 

goal of attaining sustainability, affordable and within reach of everyone. 

She sums it up by saying, “the idea of creating something that is at logger-

heads with its surroundings and then finding ways to resolve it through 

artificial interventions is a habit that we need to get rid of. Sustainable 

practices need to be incorporated as a core design philosophy, to be in 

sync with everything our creation engages with — at all levels.”

The writer is a lawyer who pens lifestyle articles for various publications and her 

blog www.nooranandchawla.com. She can be reached on nooranand@gmail.com.

SNIPPETS 

OF LIFE

Noor ANANd ChAwlA 

Adoption of sustAinAble 
design prActices is the 
need of the hour

Meena Om is not a guru or a swami. She is the psychic daughter of nature and through her connection with prakriti, decodes its subtlest messages and 
directives for the human to imbibe and work towards growth and the now inevitable, a quantum leap towards the next phase of transformation.

ANSHU KHANNA

Q. Change is constant, change is in-

evitable — all evolved masters and 
ancient scriptures state this and yet 

we so scared of change. What are your 
views on this?

A. Writers of the scriptures were 

truthfully connected to nature and 

its truth. Everyone knows nature 

is ever-evolving, growing, chang-

ing every nanosecond. We are also 

products of nature, therefore, have 

to change like her. Our problem 

is that all the time we try hard to 

make our lives convenient, com-

fortable, manageable so as to toil 

less — to the extent that unknow-

ingly life becomes monotonous. 

And the irony is to kill that very 

boredom we look for change and 

indulge in shopping, clubbing, 

and partying and in turn kill time 

and live on borrowed energy. All 

the time we search for ways to 

remain in some comfortable zone 

or cocoon that we have created 

so diligently for ourselves. Never 

give a thought to the question — 

how to prepare for the change that 

has come to awaken us from our 

slumbering and stationery life. 

The ones who have not prepared 

for exams get scared of them. 

The whole creation is based on 

contradictory things, only balance 

is required. Monotony is always 

followed by some twist or change. 

One grows through it or succumbs 

to depression or diseases.

Q. What is the best way to manage 
change? Should we be nonchalant 
about it or welcome it?
A. The word ‘managing’ is an out-

come of ego and a sense of ‘doer-

ship’ — that one can manage. It is 

not to be managed but lived with 

all your might. Welcome it, the sky 

is the limit for human capacity.

That all-loving Supreme Intelli-

gence above us never thrusts upon 

us tests that are beyond our capa-

bilities. The problem is with our 

mind that wants change according 

to its design. But the change that 

propels us towards growth is al-

ways according to Divine’s design. 

So, welcome this Supreme grace. 

We indeed resent change. Let 

me ask you, are you always sure 

of your plans. As the saying goes, 

‘Man proposes, God disposes. 

Change tries all our faculties — of 

pondering over things, concentra-

tion, physical fitness to act accord-

ingly, exploring unknown dimen-

sions, to be along with time, and be 

confident and sure of us. 

Q. What should we keep in mind at 
mental, physical and soul levels to ad-

dress change?

A. The most important thing is 

peace and tranquillity. Not get-

ting affected too much by situa-

tions, people and even climates; 

sailing through everything with 

ease, peace, and grace tunes our 

system to deal with everything in 

this manner. It gets embedded in 

our system. 

No need to feel guilty, fearful, 

harbour doubts and dualities, or 

allow mind chattering. Save en-

ergy from every frivolous thing 

to get messages and directives 

from the inside. We are overload-

ed with information, answers, 

knowledge from books, media, 

friends, or even from mentors. It is 

much better to have little pearls of 

knowledge and few answers and 

work on these sincerely to arrive 

at your answers and decisions, to 

enjoy new-found confidence, and 

gyan — not knowledge.

 

Q. In what way is change related to 
growth? 
A. See and observe a small plant 

closely. It changes its shape, size, 

and even colour daily on the way 

to full blossoming. If it does not 

change and grow, it perishes. 

Change brings newness. When 

your aura is transformed by going 

through changes with your inner 

strength, and power of sankalp to 

ride every wave; it can help others 

also to change and grow.  

Growth is the joy of life, there 

is no stagnancy, no tension, no 

depression in growth. You are 

energetic always, clarity dawns 

about things, people, situations 

and even life. There are so many 

things we fear for, losing wealth 

and youth, mishaps, and death. 

One of the greatest fears is that 

of being behind time, for this 

one goes on accumulating latest 

clothes, jewellery, furniture, and 

so many things but never work on 

onself. Work on the self to prepare 

for the change that will propel you 

toward growth — transformation 

and evolution.

Q. How to always be on the path of 
progress?

A. Always follow the path of truth, 

love, karma, and light. Eternal, 

true dharma based on the laws 

of nature and perfect universal 

mechanism. Be Brahma Vishnu 

Mahesh — symbolically — create 

perfect and destroy daily some-

thing from outside and inside. 

Plant, paint, write, clean, or even 

cook something new daily. Try to 

perfect it. Then get rid of what is 

not needed. Do the same for your 

inner self. Think of something 

new daily. New thought, an idea 

that gives flight to the imagina-

tion — expanding your limitations 

mentally, do pruning and elimina-

tion of old habits, tunings, precon-

ceived notions about people, situ-

ations, things and social, religious 

or spiritual norms — feel newness. 

Work on yourself for growth, to be 

ready for every situation.

Ego and non-performance is also 

about being judgmental about eve-

rything — people, situations and 

systems — and wasting time on 

frivolous things. These are some 

of the hurdles on the path of pro-

gress. How you use your spare 

time decides how you will grow 

further.

Either learn or teach something. 

Let there not be a single moment 

when you are not creating, per-

fecting and destroying something 

— that is undesirable for growth — 

or poses hurdles to further trans-

formation and evolution.

The mosT imporTanT Thing is peace & TranquilliTy: meena om

consciousness

F
or connoisseurs of fine 

jewellery, Delhi’s AKM 

Mehrasons is a regular 

haunt. With a nearly 100-year 

legacy of fine craftsmanship 

capturing India’s heritage 

through their handcrafted cre-

ations, AKM Mehrasons Jew-

ellers have always been at the 

forefront. Their age-old legacy 

now also includes Kasmia —

their jewellery vertical with a 

modern twist. With their flag-

ship store in Delhi and clientele 

across India and abroad, their 

steady growth has been inspir-

ing. Deepak Mehra and Pooja 

Uppal Mehra spoke exclusively 

to The Daily Guardian about 

their iconic brand. 

Q. Tell us about the history of your 
brand — how has the journey of be-

coming India’s premier traditional 
jewellery brand been like?
A. Our brand was founded in 

1925 in pre-partition Lahore, 

and since then we offer unpar-

alleled quality and exclusive 

designs at AKM Mehrasons 

Jewellers. We aim to give life to 

the age-old traditions and cus-

toms woven into the cultural 

fabric of our country. Our forte 

lies in conceptualising and cre-

ating jewellery that brings out 

the radiance of the woman who 

wears it. By promising ethnicity 

at its finest, our jewellery stays 

true to its Indian identity, which 

the 21st-century woman appre-

ciates. We believe it is the con-

fluence of old-world charm and 

new-age thought, that has been 

responsible for our success.

Q. When did you branch out into 
your new vertical Kasmia? What 
was the vision behind this?

A. Born under the AKM Meh-

rasons Jewellers umbrella, Kas-

mia Fine Jewellery is a modern 

interpretation of timeless, pre-

cious jewellery aimed at the 

21st-century global woman. 

Our vision was to deliver con-

temporary aesthetics through 

clean cuts, fine gemstones, and 

designs that make a statement. 

Hence, our pieces are perfect 

for an evening of elegance or 

joyous festivities. We believe we 

have achieved what we set out to 

do with Kasmia as it has earned 

a strong clientele across the 

globe. Our brand is known for 

retaining newness and keeping 

the integrity of crystal clear dia-

monds intact. We pay attention 

to every detail of production, 

from the design to the setting of 

diamonds, and even the cases 

they are eventually sold in. 

Q. Tell us about your latest collec-

tions and the design inspiration for 

them.
A. Our new collection — Kasmia 

Bride Tribe — is aimed at beauti-

ful bridesmaids. The pieces have 

been inspired by the versatility 

of diamonds, that ensures they 

are understated yet effective, 

and can easily be paired with a 

range of outfits. For an evening 

gown, you can opt for an intri-

cately handcrafted diamond 

necklace and earrings set that 

will perfectly frame your face or 

with a lehenga to make a state-

ment. 

Q. How did the pandemic affect your 
business? Did you establish a strong 

digital vertical at this time?
A. We have always given impor-

tance to the digital medium and 

made sure both brands have a 

strong digital presence. During 

the pandemic, we stayed con-

nected with our old clientele and 

built a new customer base from 

our website and Instagram page. 

This allowed us to thrive even 

during the pandemic. 

Q. Has investment in jewellery in-

creased with the economic uncer-

tainties of the last couple of years?

A. The pandemic has affected 

everyone, however, people still 

remain optimistic. Weddings 

have continued in an intimate 

fashion. Since people were not 

spending as much on guests and 

large venues, more was spent on 

the bride’s jewellery, that also 

served as an investment for the 

future. Kasmia, as a versatile 

brand, became quite popular 

with consumers at this time.

Q. To what do you attribute the 
popularity of your brand among 
celebrities?

A. At Kasmia, our strength lies 

in our timeless and classic de-

signs, that attract many celeb-

rities. Each piece is a memento 

of beautiful regalia paired with 

modern elegance. At AKM, the 

focus is on heritage jewellery 

through exquisite craftsman-

ship. We believe such qualities 

have led to celebrities choosing 

our pieces frequently — wheth-

er for personal commitments or 

promotional purposes.

Q. What are the jewellery trends one 
should look out for in the near future?
A. Since we have all been re-

stricted to communicating 

virtually, the expression of our 

style is from the waist up. It’s 

no surprise that statement ear-

rings are bigger — both physi-

cally and metaphorically — than 

ever. Another trend we see on 

the rise, are clusters of pear-

cut white diamonds that taper 

elegantly into long diamond 

drops, that look opulent yet so-

phisticated.

The interviewer is a lawyer who 

pens lifestyle articles for various 

publications and her blog www.
nooranandchawla.com. She can be 
reached on nooranand@gmail.com.

Deepak Mehra, owner of AKM Mehrasons, and Pooja Uppal Mehra, 
founder of Kasmia Fine Jewellery by AKM Mehrasons, talk about 
their belief in staying true to the Indian roots, the journey of creating 
a jewellery vertical with modern aesthetics, and trends to look out for. 
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